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THE OSMOLYTE STRATEGY
The Beauty of Natural Actives
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The key success of marketing a personal care brand is the ability to engage
with the consumer. In the six key trends that drive innovation in the personal
care industry we recognise that Trimethylglycine meets at least three of them:
Natural, Individualization and Sensory.

•

Consumers demand for organic and natural foods is spilling over into
their beauty and personal care product choices. With several EcoLabels (Cosmos, Natrue as an example) Trimethylglycine from plant
origin enhances product transparency and it stands as a useful tool to
communicate credible value to the word ‘natural’.

•

Consumers are in search of brand intimacy rather than a “one size fits
all” solution. Trimethylglycine adapts to the moisture level of the skin to
hydrate: the osmolyte strategy is the tailor made answer to cell thirst.

•

Consumers demand that personal care products offer a more authentic
sensory experience. When added to personal care products
Trimethylglycine provides a proven sensorial experience..
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